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CHINA-HONGKONG PHOTO PRODUCTS HOLDINGS LIMITED 

ANNOUNCES ANNUAL RESULTS 
 

• Sales of instant products soared 95.9% 

• Sales of skincare products gradually increased by 28.9% 

• Sales from photofinishing achieved a satisfactory growth of 3.8% 

• Board of Directors recommended final dividend of HK2 cents and final special dividend of 
HK1.5 cents per share 

 
China-Hongkong Photo Products Holdings Limited (the “Group”) today announced that 
consolidated turnover for the year ended 31 March 2013 was HK$476 million, an increase of 9.2% 
over the HK$436 million recorded in the previous year. Net profit attributable to owners was 
HK$33 million. Basic earnings per share was HK2.8 cents. The Board of Directors has proposed a 
final dividend of HK2 cents and a final special dividend of HK1.5 cents per share. 
 
“This year we will be celebrating the 45th anniversary of the Group. As we approach nearly a 
half-century of existence, I am pleased that we can look back with satisfaction on some very 
positive outcomes for 2012-2013,” said Dr. Dennis Sun, Chairman of China-Hongkong Photo. 
“We achieved our good results in an environment of high rental costs and fierce competition, 
which shows just how effective our promotional work and cost-control measures have been. The 
quality and variety of the Group’s products and services are also major reasons why we have been 
able to remain at the forefront of the market. 
 
“We remain focused on the long-term success of the Group and its investors, and we intend to 
build upon the positive steps we took in 2012-2013,” Dr. Sun continued. “We are particularly 
excited about the upcoming launch of Lunamer, a brand-new range of skincare products aimed at 
younger customers. After spending the past couple of years establishing FUJIFILM Astalift as a 
major market player, Lunamer represents the major extension of our work in the beauty market. 
We are confident that it will reach a new customer segment and solidify our standing as a serious 
player in beauty.” 

 

MERCHANDISING 
Photographic Products 

The Group announced that sales of instant products soared 95.9%, driven by the worldwide 
popularity of instant photo-taking and a number of very effective promotional and marketing 
initiatives carried out by the Group in Hong Kong. Although overall sales of digital products fell 
by 7% from the previous year, the Group achieved good sales results from its highly regarded 
range of professional cameras. Some of the most popular models sold during the year included the 
XP60 adventure-proof camera, the HS50EXR long zoom bridge camera and two new X-series 
range cameras, the X20 and the X100S. Sales received an additional boost when the XF1 and 
X-E1 models won the awards for “Best Product Features” in their respective categories at the 
“Fortress Inspiring Smart Living Awards 2012”.  
 
 
 



 

 
 
Skincare Products 

The Group has been selling FUJIFILM Beauty skincare products for three years, establishing a 
defined and still-growing niche for the brand in a very competitive market. During the year under 
review, FUJIFILM Beauty saw overall turnover growth of 28.9%, benefiting from the popularity 
of bestselling items Collagen Drink, whose sales grew 52.7%, and Jelly Aquarysta, which saw a 
13.2% increase. Newer products such as Day Protector White SPF50 PA +++ also performed well. 
The Group will search for suitable locations to increase its store network. 
 

PHOTOFINISHING AND TECHNICAL SERVICES 

Despite a decrease in the number of Fotomax outlets from 77 to 75 during 2012-2013, impressive 
growth in certain specialist areas helped boosting overall sales for this segment by a satisfactory 
3.8% over the previous year. Major sales contributors included DocuXpress, which grew by 16%, 
and the online business, which saw a 14.7% increase. The latter in particular benefited from 
significant growth in the mobile print service, where sales soared 512%.  
 
Another growth area was the Imaging Gift service, where sales rose by 12% on the back of a 
127.5% increase in sales of shop production products featuring popular new designs that use 
transparent inks available from the Fuji Xerox printing machine. Imaging Gift products achieved 
growth especially through the introduction of a range of new, higher-priced Christmas cards from 
Bella’s Design. 
 

BRAND MANAGEMENT 

Marketing and brand management efforts during the year included promotions for its instant 
camera models which received extensive exposure and product loyalty through media coverage 
and public events. The Group also leveraged events and celebrity appearances to promote the 
recreational aspects of its FUJIFILM Instax cameras. Professional cameras emphasising quality 
and performance were publicised via high-profile advertising, including TV commercials and a 
series of cinema advertisements in major circuits. Other initiatives included hosting events at the 
Group’s FUJIFILM STUDIO, participating in photo exhibitions, and sponsoring competitions and 
prizes to encourage people to practice photography.  
 
In the beauty sector, the Group maintained a high public profile for its FUJIFILM Beauty brand 
through a wide range of advertising, promotional and sponsorship campaigns. The Group also 
reported rapid growth for FUJIFILM Beauty’s membership base. For Fotomax, the Group 
introduced a modernized image by using more colorful in-store design and packing with a new 
slogan of “Cheers”. Also, a thematic TV commercial namely “Memory is not just pixels” was 
launched highlighting how precious of photofinishing. The Group also leveraged the group buying 
trend with a loyalty scheme that saw a significant rise in customers during the year under review. 
 

OUTLOOK 

Commenting on the Group’s future prospects, Dr. Sun said, “The Group will not neglect its 
traditional strengths in the photography and photofinishing sectors. We will continue to reinforce 
our role as one of Hong Kong’s premier enterprises in photographic equipment and photofinishing 
services. 
 
 
 
 



 

 
 
“As for FUJIFILM Beauty, one highlight is the launch of a promising new range of skincare 
products under the Lunamer brand, aimed at a younger target group of customers. We will promote 
this new range heavily. Meanwhile, we will gradually phase out the FUJIFILM brand name and 
replace it with ASTALIFT to make a clearer delineation between our beauty services and 
photographic activities. 
 
“The Group will move cautiously in terms of Fotomax shop expansion to control costs. We are 
also looking at strengthening and expanding our existing online platform. With careful cost 
controls in place and a new range of products being launched soon, the Group is confident that 
Fotomax has the potential to perform satisfactorily in the year to come. 
 
“We also remain alert to opportunities for expanding and diversifying our business activities into 
other areas. This May, the Group successfully entered into a sales and purchase agreement to 
acquire certain business assets of YCY Holdings Limited and its subsidiaries and Galerien und 
PartnerPlus Limited, a group specialising in high-end audio-visual equipment and advisory 
services for commercial AV facilities. The synergy of this new business will create with the 
Group’s other business areas should lead to more cross-selling opportunities, better customer 
service and enhanced operating efficiencies. The acquisition is expected to be completed by 1 
August 2013.” 
 

ABOUT CHINA-HONGKONG PHOTO 
Since 1968, China-Hongkong Photo Products Holdings Limited (stock code: 1123) has had a 
strong business partnership with Fujifilm Japan as the sole authorised distributor of FUJIFILM 
products in Hong Kong and Macau. In September 2010, the Group was appointed by Fujifilm 
Japan to be the exclusive agent in Hong Kong to launch and trade FUJIFILM skincare products via 
the brand name “FUJIFILM Beauty”. The Group currently operates an extensive photofinishing 
network under the name of “Fotomax” in Hong Kong. 
 

-- End -- 
 
The full text of this and other Group announcements can be accessed through the Internet at 
www.chinahkphoto.com.hk. 
 
Issued by:   China-Hongkong Photo Products Holdings Ltd 
            Eileen Ng (Tel: 2408-8663, Fax: 2409-0294) 
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